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WHY PINTEREST?

The first thought that pops in anyone’s head on hearing social media

marketing would be Facebook, Twitter, Instagram, and even LinkedIn. Month|yactiveusers
(inmillions)
And rightly so. These platforrns command huge influence owing to : +26%
- . Gtz Global Y/Y
billions of users spread out worldwide. So naturally, marketers and & 3Q% 28% s i
. . %
brands would focus most of their energy and attention on these — 367

335
platforms. 291 300

+34%

277 International Y/Y
But, if you are prepared to venture out to the less explored lands and be
creative then you can’t go wrong with Pinterest.

88 920 +6°/°
. . . . . usysry
In fact, Pinterest is the dark horse of the social media marketing world. are Q219 Q319 Q419 Qr20
It's relatively lesser known and is often neglected or barely paid any
attention to.
However, Pinterest is not unpopular with the audience. 87% of people If you're still not convinced why Pinterest is such a big deal

on Pinterest have bought a product because of Pinterest, while 93% use

‘ for your business, check out these surprising Pinterest
Pinterest to plan a future purchase.

trends from the last year.

In fact, it's becoming even more popular with users year after year. In
2020, global monthly active users grew 37% year over year to 442
million.

So, if you're wondering how to get started with marketing on
Pinterest you've come to the right place.

According to proprietary user data from Pinterest, It has grown stably
with a 9.55% quarter-on-quarter growth rate, outpacing the same at
Snapchat (5%), Twitter (9.21%), LinkedIn (2.22%) and Facebook (4.20%).
(Source - Socialmediatoday)
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UNDERSTANDING PINTEREST

Who doesn’'t remember the countless hours spent browsing
Pinterest looking at decor, art, and clothing among many other
things.

If you've been using Pinterest you'd know that Pinterest is a very
visual platform with users sharing beautiful visual content.
Pinterest also helps users explore and curate inspiring ideas.

On Pinterest users add or ‘Pin’ their content to their boards.

Think of a Pinterest Board as a folder containing all your content
with a common theme. You can collect and organize ideas and
inspiration in these boards and they'll help other users easily
discover and find new content related to their searches or
interests.

@iy S a £o g~

Activity  Commenity  Shop

Each Pinterest board has its uniqgue name so you could group
similar pins under a certain idea or theme. It also helps your
followers to easily browse through your content.

Pinterest is all about finding and pinning content both from the
platform itself and from the broader web. You can then aim to
generate engagement using your boards and pins by following
other boards, commenting and re-pinning other pins and
sharing your website and blog in your pins.

Now, let's get into the details and understand some basic terms
used on Pinterest.

Pinner

The person who uses Pinterest to save or post pins, boards on
the platform, or an image from the internet is called a pinner.
Just as the “grammers” for Instagram, “members” for LinkedIn,
“tweeps” for Twitter colloquially, “Pinners” is for Pinterest.

Pins
Pins are the posts of Pinterest. They can be an image,

infographic, or a video containing a destination or a source
hyperlink. You can also add a brief description and a title in your
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Pins to make them more informative and click-worthy.

On the Pinterest Home feed, you will find different types of Pins
arranged according to the interest you have chosen and
connected with on Pinterest before. You can also save the pins
from other sources on your Pinterest boards.

@ pwnen ¥ Crae v Amiyss v Q ,Pﬂ & -

Winsome

Pins are the way pinners experience and find new content on
the platform, As Pinterest stated: Pins are bookmarks that
people use to save ideas they love on Pinterest.

Pinterest also has the following types of pins equipped with
features needed to showcase your brand or product better:

1. Promoted Pins

Promoted pins function in the same way as organic pins, with
the exception that they are paid ads that run on a cost per click
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(CPC) basis. Pinterest places these pins where people are most
likely to see them. You also get targeting options based on
location, gender, device, and language.

2. Rich Pins

Rich pins are normal pins but with more information such as
install buttons, price, and recipe ingredients, etc. One of the best
things about Rich pins is that they keep showing changes made
on your website regarding your pin content since they reflect
metadata from marked-up pages on your website.

There are 4 types of Rich pins:

I. Product Pins shows real-time pricing, availability, and
product information on your pin.

. .:' Mobile Apps v -Sav:

rlane.com

Women's ReNew Military
Parka by Everlane in
India Ink

I $198 - Women's ReNew Military Parka | Everlane I

Everlane @

58.6k followers Follow

Photos Comments

Tried this Pin?
Add 3 photo 1o show how it went Add photo

www.socialpilot.co
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Il. Recipe Pins include recipe ingredients, ratings, cooking IV. Article Rich Pins shows headline or title, the description,
times, and serving sizes. and the author of your article or blog post.
"o = 3. Shop the Look Pins

Chocolate Covered
Strawberry Cupcakes Pinterest has jumped onto the native marketplace bandwagon

KhAAR S e
Stawbeny Cupc
frosting & chocol
winl

5 14 - Chocolate Covered

o e with shop the look pins. Though limited to some countries,
these pins let users find and buy products within the fashion

Qe Follow
and home décor Pins. Pinterest is also planning to roll out Shop

18 ingredients the pins ads in the upcoming months.

Tegg lwrge

Boards

There are different type of Boards on Pinterest:

I.  Group boards: They are similar to the boards, with the
exception that they can be used by multiple pinners to save

Ill. App Pins (iOS only) shows an install button. Pins.
Il. Secret Boards: As the name goes, Secret boards are only
( o — ﬁ . — \ accessible to its creator and the invited Pinners. You can
s T o T o make any board a secret board, just by turning the toggle
s;;;_'aosmppm;m 1}-54@..‘ button off in Board edit settings. Marketers generally use
Sping NYC (Y these for planning or preview purposes, before making

iﬂ/‘ things public.

Spring - Go o)
Shopping &
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lll. Protected boards: Protected boards are constituted of promoted pins which only you
can see at the end of your profile whereas others can only see them surfacing in their
= search results and home feed.

Edit your board

What's your board about?

Re-pin
Other v
Re-pin is an action like “share” is on other platforms. It happens when a user pins someone
o it - . s else’'s content on their boards. It is a great way to keep your boards updated for your followers
Select start and end (] . . -
even while you are not creating original content.
Collaborators - Learn more
& + Save button
Settings . . . . . .
% . N It is a Pinterest plugin button for Chrome, Firefox, or Microsoft Edge that can be installed on
eep this board secret @
S0 only you and collaborators can see it. Learn more your website. Using it Pinners can easily save content or products from your websites to their
Personalization O boards.

Show Pins inspired by this board in your home feed.

Delete Archive Merge @
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CREATING YOUR PINTEREST ACCOUNT

There are two types of Pinterest accounts - personal and business
accounts.

®

A Pinterest business account also gives you access to Pinterest Analytics
Grow your business

and also opens up other capabilities such as running ads. So if you are PR AT

make, and do.

looking to set up your Pinterest Marketing strategy then a Pinterest
business account is the best way to go.

You can set up a Pinterest Business account in two ways:

Login

1. Create a new business account from scratch, or G s oy s
2. Change your personal Pinterest account to a business profile.

You can directly set-up your Pinterest business account from here.

Build your profile

@ Profile name
Joey's Cafe

o
To convert your Pinterest personal profile into a business .
account click on the arrow given on the top right side of your ves
desktop screen. You'll see a “Convert to business” option in the O o
drop down menu. Country | region Language
W} English (India) N
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Click on Convert to business on the next screen and you'll be then asked to fill in some information about your business.

Describe your business

Get customised recommendations based on your details
What's the focus of your brand?

Select one v

What are your goals?

Pick up to 3 - you can update these in Settings at any time
Sell more products
Generate more leads for your business
Drive traffic to your site
Create content on Pinterest to grow an audience
Grow brand awareness

Not sure yet

Back Next

You can choose to put a profile picture of your brand here or later while editing your profile with more options in settings.
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SETTING UP YOUR PINTEREST ACCOUNT

Once you have created your Pinterest business account, you can Claiming your website helps you get credit for all your content

start editing it to create maximum impact on your audience. on Pinterest. When you claim your website, your profile picture
and name will appear next to any Pins that come from your

Click on the drop down icon on the top right hand side of the website or social accounts.

page and you'll see the Settings options. Click on that and you'll

be taken to the edit profile page. By claiming your website, you'll also get in-depth analytics

about your content’s performance on the platform.
You can upload or change your brand profile picture here. One

important tip here is to make sure you use the same profile Claimed accounts also have the benefit of getting more
picture you used on other social media platforms to maintain visibility and followers as it tells users where they can see more
brand consistency and awareness. content from you. Here's a_step-by-step guide from Pinterest on

how to claim your site.
Claim your website

Connect your Youtube, Instagram, and Etsy
You might be wondering what does claiming your website account

mean? Well, here's everything you need to know about it.
Similar to claiming your website, you can also claim content

Claim from your Youtube. Instagram and Etsy account on Pinterest.
g el N isn't that wonderful?
#" Edit profile Connect your other content with Pinterest
& Account settings . . . .
Sl jotinwabiite Pins from all these sites will be attributed to your account and
Claiming your website allows you to get attribution and analytics for your content which may aISO you Wl” get ana|ytICS fOI’ a” pInS Saved from your C|a|med

93 Bulk o already appear on Pinterest. Learn more
ulk create Pins accounts.

Claim your website

A Notifications
socialpilot.co/

@ Privacy and data
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Instagram
Add your name and profile picture to Pins from your Instagram account.

Etsy
Add your name and profile picture to Pins from your Etsy shop.

YouTube
Add your name and profile picture to Pins from your YouTube channel.

Shopify

Install the free Pinterest app on Shopify to add your name and profile picture
to Pins from your Shopify store, automatically connect your catalog and install
the Pinterest tag.

Install app

Want more?
Another exciting feature here is that you can install your Pinterest app in your Shopify account to add your name and profile picture to

Pins from your Shopify store.

10 Pinterest Marketing Guide www.socialpilot.co
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HOW TO INCREASE TRAFFIC ON PINTEREST AND DRIVE

MORE ENGAGEMENT

Engagement is the name of the game on Pinterest. If you're
continuously generating engagement and traffic on your
Pinterest profile, it'll quickly translate into business and revenue
growth.

And one of the most sure-fire ways to do that is Fresh Pins.
Fresh pins can drive crazy amounts of traffic to your website or
blog.

Pinterest attracts users who come there to discover new ideas
and content, so it's easy to see why fresh pins get more visibility
and traffic on Pinterest.

So, the answer to getting more traffic is pretty clear right now -
more fresh pins.

But more is not necessarily better in this case. Simple and plain
fresh pins with just image and a text overlay doesn’t do much to

excite users and generate engagement.

So, the focus here should be on user-first. Consistently, generate

n Pinterest Marketing Guide

Your Pins )
29m 175k 18.4k
impressions @  Saves ©®  Unkalicks (7]

Top Pins. Recent Pins EISPTEIEI See analytics

WARE REAEY FRGM HOME FasT DIFEERENTLY

o
[ 4
o
[ 4
[
[ d
o
o
o
o
L]

content that users like and want to interact with. After all, no
one likes to see the same old 5-6 pins again and again with
slight changes in design or text.

In content marketing, the trend has been to create content in
multiple formats. Some people want to read blog posts, while
others want to watch videos or listen to podcasts.

The same principle can be applied to Pinterest, where different
users prefer different types of content.

www.socialpilot.co
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These types can include infographics, lists, charts, tables, and graphs (just to name a few). And as
a Pinterest creator, it's essential to give users what they want.

So, to get your Pinterest marketing strategy rolling, here are some different type of pin ideas that
go beyond the ordinary and capture the user's attention.

Pin type #1: Simple infographic pins

It's not surprising that infographics have consistently performed well on Pinterest. When
someone doesn't feel like diving into a long post or is only in the research phase, they can

easily save the pin for later consumption.

But what may come as a surprise is the fact that very simple information graphics can work just
as well as their more elaborate counterparts.

Also, you don't need to hire a graphic design artist every time you want to produce one.

Canva has dozens of infographic templates that you can customize with 10 or 15 minutes of
work. An example of a simple infographic template would be this guide on cooking steak:

12 Pinterest Marketing Guide
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Wlimale
STEAK GUIDE

BLUE/EXTRA-RARE

Seared Outside, 1 minute each side
Ensure all sides are sealed

100% Red Center

Internal Temp: 10-29° C

Should feel spongy with no resistance

Seared Outside, 2 1/2 minutes each side

75% Red Center

Internal Temp: 30-51° C

Should feel soft & spongy with slight resistance

Seared Outside, 3- 4 minutes each side
50% Red Center

Internal Temp: 57-63° C

Should feel fairly soft, fairly spongy
and slightly springy

Seared Outside, 4 minutes each side
Ensure all sides are sealed

25% Red Center

Internal Temp: 63-68° C

Should feel fairly firm and springy

MEDIUM WELL

S minutes each side

Slight hint of pink

Internal Temp: 72-77° C

Should feel firm with a slight spring

WELL-DONE

6 minutes on each side
100% Brown throughout
Internal Temp: 77° C+
Should feel very firm & will
springback quickly

cookingforbeginners.com

www.socialpilot.co
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DAVE RAMSEY'S
FINANCIAL RULES OF

THUMB

HOW MUCH TO SPEND ON A
HOUSE?

Limit your mortgage payment (including
insurance, HOA fees and taxes) to 25% or
less of your monthly take-home pay on a
15-year fixed-rate loan.

HOW MUCH T0 SPEND ON R
CAR

The total value of all of your vehicle’s
should not be more than half of your
annual income.

HOW MUCH SHOULD | SAVE
FOR RETIREMENT?

Once you've established a 3-6 month emergency
fund, set aside 15% of your annual income for
retirement.

HOW MUCH LIFE INSURANCE
SHOULD | BUY?

Purchase a term life insurance policy for 10-12
times your annual income.

HOW BIG OF AN EMERGENCY
FUND?

Set aside 3-6 months of expenses as an
emergency fund.

HOW MUCH SHOULD | SPEND
ON AN ENGAGEMENT RING?

Pay for the ring in cash and do not exceed one
month's pay.

thewaystowealth.com

In fact, | quickly modified this template to create an infographic on financial rules of thumb:

This URL now has over 128,000 saves.

| categorize infographics as graphics that display an entire idea or post in one image. This
information gets a lot of saves and therefore tells Pinterest that the content is valuable.

And while the click-through rate can be lower for infographics than for other types of Pins,
they tend to reach many people. That means they'll still bring a significant number of visitors to

your site.

Interesting Read: 5 Types of Interactive Content That Will Help You Stand Out

Pin type #2: List pins
Some of my all-time top Pins — in terms of both saves and link clicks — are list Pins.
Fortunately, list Pins couldn’t be easier to create as they contain a headline plus a list.

This method works great for any list post that you have on your blog. Just take the different list
items on the post and embed them into an image.

For example, over time, I've created multiple list Pins for a post | have on different online jobs,
which has resulted in over 60,000 total saves to the URL.
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33 LEGIT ONLINE JOBS

That Pay $50,000+ From Home
BEST ONLINE JOBS

1. Proofreading 3. Start a Blog
2. Online Tutor 4. Bookkeeping

BEST PART-TIME ONLINE JOBS
5. Virtual Assistant 12. Marketing Automation
6. Freelance Writing Specialist
7. Social Media Marketing 13, General Transcription
8. Photographer 14. Scoping

9. Search Engine Optimization 15. Medical Transcription
10. Graphic Designer 16. Voiceover Artist
11. Video Editing 17. Technical Writers

ONLINE JOBS FOR ENTREPRENEURS
18. Retail Arbitrage 23. Virtual Recruiter
19. Etsy Store Owner
20. E-Commerce Store 25. Insurance Agent
and/or Amazon FBA 26. Travel Agent
21. Create a Course
22. Home Health Agency

GROWING INDUSTRIES HIRING ONLINE

28. Healthcare 30. Accounting & Finance
29, Sales & Business 31, Communications
Development 32. Insurance

33. Legal

Pinterest Marketing Guide

24. Event & Wedding Planner

27. Medical Billing & Coding

While this method works great for list-specific posts, often, you can create list Pins
based on one section of a post that's not a dedicated list post.

Sticking with the steak example: along with the recipe, you might have a section in

the post on tips for making the perfect steak. Even short, that list of tips can make for
another type of pin that users like to save.

Pin type #3: Charts, tables, and graph pins

Charts, tables, and graphs are another way to present information that's helpful to
Pinterest users.

What you're looking for are ideas that overlap with your blog post's intent.
For example, a post on cooking steak could have a chart about the different
temperatures for cooking steak and the estimated cooking time needed for each

temperature.

This gives you another angle and more keywords to potentially rank for to attract
readers to your website.

Closely related are graphs and tables, which offer another way to display helpful
information easily.

I've found that comparison tables do quite well.
A good tip here is to go to the Pinterest search bar and enter your main keyword plus

the term “vs.” This will show you different comparisons that users are actively
searching on Pinterest.

www.socialpilot.co
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steak vs.

steak vs beans

steak vs chicken

steak vs broccoli

skirt steak vs flank steak

how to cook cheap steak vs expensive steak
flat iron steak vs flank steak

steak marinade vs rub

broccoli vs steak protein

Since this is information users are actively searching for, it's not
a bad idea to insert sections into your article about these
specific topics.

For example, in a *how to grill steak” article, you may want to
have a section about the difference between grilling a skirt
steak and a flank steak.

The secondary benefit here is that you can embed your
desighed comparison charts inside your content, which
creates another powerful and helpful visual element to your on-
page content (and tends to get a lot of saves).

One example is this chart of recommended budgeting
percentages that | embedded in a blog post.

15 Pinterest Marketing Guide

Invisual form, which you can save via Pinterest, you get

DAVE RAMSEY'S
=RECOMMENDED=

HOUSEHOLD BUDGET
PERCENTAGES

WAYS TO WEALTH

BEITER WAYS TO MANE & SAVE EXTRA NONEY

Here's a breakdown of each category, based on Dave Ramsey's advice:

This URL alone has now been saved over 90,000 times, with
the majority coming from the above chart embedded in the

content.

Interesting Read:_ How Small Businesses Can Make the Best of

New 'Shop the Look' Pins

www.socialpilot.co
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Pin type #4: Checklist pins

Another simple pin concept that users love seeing is checklists.

Search for “checklist” inside of Pinterest, and you'll quickly
discover that this idea is applicable in many different niches.

checklist

checklist template

checklist before baby arrives
checklist design

checklist template instagram
checklist for new home
checklist for baby

checklist for wedding

Try adding a keyword in front or ahead of the term to get more
ideas for checklists you can create.

cookout check|

cookout checklist

cookout checklist bbq party
cookout planning checklist
summer cookout checklist
cookout food checklist
cookout party checklist
checklist for cookout

hamburger cookout checklist

16  Pinterest Marketing Guide

You don’t have to create a standalone blog post to support a
specific checklist. Adding a section that includes a checklist —
whether to a new post or existing content — can add a nice
visual element to a post and give the reader something to save.

A personal example from my account, and one of my top-
performing Pins of all time, is an annual financial checklist.

247.61k 1.45k 212
Impressions Saves Outbound clicks Satnore simel) 9
ANNUAL FINANCIAL v PR
JANUARY CHECKIFEEII“ thewaystowealth.com
1. Set your financial goals. 3. Review your expenses. . .
2. ot yourcaree goas. 4 Fvowyoir crec ropt 24 Important Financial
and credit score,
—— s Tasks To Do Each Year
Reevaluate Wheth y ed, b house, h: baby,
sl vt e i g oy, el L3
investment fees. & L, R.J. Weiss at The Ways To Wealth |
P 1 Fi Debt Payoff
Ay e @i
9. Spend your tax rebate wisely 11. Read a personal finance book.
{or don't spend it at all). 12. Do a mid-year clear-out.
10. Adjust your tax withholding. Photos Comments
Juy AUGUST
13. Reevaluate your goals. 15. Review your employee benefits, Tried this Pin?
14, Increase your savings rate. 16. Shop for your insurance. Add a photo to show how it went Add photo
SEPTEMBER OCTOBER
17. Evakuate your will and estate plan. 19. Reevaluate your goals.
18, Tackle another money challenge. 20, Increasing your savings rate.
NOVEMBER DECEMBER
21. Review your beneficiaries. 23. Rebalance your portfolio.
22. Plan your health expenses. 24. Give.
‘\IVAVS 10 W[Alﬁi . Manda R saved to planner idea

www.socialpilot.co
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Pin type #5: Video pins

Video Pins are something I've just started to experiment with.
But as a Pinterest user, | thoroughly enjoy them.

Video Pins tend to work best when you're demonstrating
something visual. As an example, for our cooking steak guide,

we could create an entire video of the process.

Delish.com did precisely that in the pin below:

e o

delish.com

Creamy Steak Fettuccin

crave

delish ofu;ho
5.3m followers

4 g PIe 3k
aby spinach
040 ooss offx Ng

14 ingredients

You could also take different angles that break down further
steps of cooking a steak. For example, how to properly season
asteak or create the perfect grill marks — both of which are
something that users search for commonly.

17 Pinterest Marketing Guide

In turn, your one post can go after a wide range of keywords.
Summary

If you're trying to reach more people on Pinterest, give these
different types of Pins a try.

For example, if your goal is to create eight different fresh Pins
per post, you might break that target down into four text overlay
Pins, one infographic, two list Pins, and one comparison table.

Furthermore, using different pin types to expand the keywords
your pin can rank for potentially. A good tip is to create Pins for
the different subheaders within your content.

Using the steak example, your pin breakdown could be:

* Text Overlay Pin #1: How to Grill a Steak

* Text Overlay Pin #2: How to Crill the Perfect Steak on a Gas
Grill

* Text Overlay Pin #3: The Best Crilled Steak Marinade

* Text Overlay Pin #4: How to Crill a Steak Medium Rare

* |nfographic Pin: Step-By-Step Guide to Crilling a Steak

* Table #1: Steak Temperature Guide

* Checklist: How to Prepare a Steak for the Grill

* Video Pin #1: How to Make Diamond Marks on Grilled Steak

* Now you just went from targeting one keyword (“How to Grill
a Steak”) to multiple keywords that can bring visitors to your
site. More so, you didn’t have to create a separate blog post to
achieve this.

www.socialpilot.co
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But, creating fresh pins does take more work. And if you are a social media marketer managing Pinterest accounts of multiple clients, it
can get pretty tiresome.

To better manage multiple Pinterest accounts and your sanity, you can use different Pinterest tools. For instance, SocialPilot, a Pinterest
marketing tool, help you schedule pins on numerous board way ahead of time.

Pinterest marketing tools enable you to focus more on creating quality content as it takes care of publishing pins for your clients
automatically.

18 Pinterest Marketing Guide www.socialpilot.co
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UNDERSTANDING PINTEREST ANALYTICS

Pinterest has attained great success in driving traffic and sales with the help of customer engagement.

There are no second-thoughts on your efforts that should be driving traffic to your site through Pinterest. After all, it is one of the best
sources of referral traffic on the Internet.

However, the real question is how someone can find that their Pinterest marketing campaign is working in an adequate manner or
not? You can answer this question only when you look at in-depth analytics of your profile.

It will also help you to know the efforts needed to optimize images on your site for this platform and the number of products you
should add directly to the board.

Read: How To Use Pinterest To Increase Traffic To Your Blog?

19 Pinterest Marketing Guide www.socialpilot.co
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1. How to Get Access to Pinterest Analytics? Here you will get complete information on average daily
viewers, average daily impressions, average monthly engaged

There are two ways you can access the Pinterest analytics: Using viewers and average monthly viewers that are the results of your

Pinterest's native analytics page; using the social media tracking achievements. It also enables you to check the overall metrics of

tools like SocialPilot your website (only if you link your website).

At the end of the overview page, find details of your "Top
Pinterest Pin impressions” from the past 30 days. This area will
also let you see the saves, likes, clicks and pin types.

We are going to start with the Pinterest native analytics section.

As mentioned before in this guide, you'll require a Pinterest

business account for getting access to Pinterest Analytics. You can also check complete details of your Pinterest profile

activities by hovering over the Analytics option located at the

After landing on your account homepage, you can use the top of the profile and then click the “Profile” on the drop-down
analytics section by clicking on the main Analytics button menu. At last, you will land to the page looking like the
located on the top left side of the screen. This will take you to screenshot given below:

the overview screen where you will find a complete description

of how well your content is performing. Your Pinterest profile

@ Impressions

i

Your Pinterest profile More > ' People you reach More > ' Activity from www.shivar... More > 1

Avg. monthly viewers

1,161

On this page, you can switch between the tablets for checking
your Pinterest Impressions, saves, clicks, and All-time (Your most
shared pins).

20 Pinterest Marketing Guide www.socialpilot.co
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2. Know the exact meaning of your Pinterest
Site Metrics

You will get access to Pinterest site metrics only if you verify
your domain name.
Here's how it will look like:
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The most important thing to note in "Site Metrics" is daily
averages of pins that come from your site. The measurement of
your business's pins or repins that you upload directly are
excluded in this data. The site metrics tell you about some more
important things explained below in brief:

. Pins & Pinners - Check who is pinning your content?

It is interesting to check out the number of people pinning
from your website and on which day the active engagement
reaches its peak. These measurements result in more accurate
determination on what kind of content should be added to the
website and on which day of the week, it should be posted.

Il. Repins & Repinners - Users who repin your pins

Calculating the exact quantity of repins received by a single
item of your site can assist in finding what type of content
spreads the most. This will give you a good idea of what type of
content you should create the most.

lll. Impressions & Reach - Number of people watching
your products

The impressions will let you know about the number of times
your content shows in the Pinterest boards or news feed. It will
let you see if your products don’t have a good description and
are not being able to enter the search and frequency of your
pins.

www.socialpilot.co
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The importance of reach is more as comypared to the
impressions because it will give you information about the
number of unique people watching your Pinterest Pins.
Optimizing images on your site, adding right descriptions and a
"Pin It" button can increase these Pin numbers. The quantity of
traffic and transactions can be increased by having an increased
number of unique views.

IV. Clicks & Visitors - Check out who is highly engaged
with your pins?

Clicks offer you the same information you will collect from your
Google Analytics. The only difference is that, the clicks are
derived only on the basis of the number of times a visitor clicks
from a pin that arrives from your website.

3. Find your most popular content among the
customers

The Most Repinned tab is the incredible feature of Pinterest
social media analytics. It shows you the most admired items of
the platform. Checking this data frequently will assist you to find
what type of content you need to add more to your site and
what type of pins you should upload to your boards.
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The best way to utilize the Most Repinned tab is to have a look
at arise in repins, determine a date and set it in the calendar
from the Most Repinned tab. This way you will be able to look at
the most popular products.

4. How Analytics Help You Develop Your Buyer Persona?
According to_ Hubspot, "Buyer persona is a semi-fictional
representation of your ideal customer based on market research
and real data about your existing customers."

Pinterest analytics take you to the incredible journey of your
potential customers.

How?

Click on "People You Reach" under Analytics Section and you
will redirect to the given below screen:

www.socialpilot.co



http://www.socialmediaexaminer.com/pinterest-tools/
https://blog.hubspot.com/marketing/buyer-persona-definition-under-100-sr/

&) SocialPilot

People you reach TR T T

& Demographics S ALITICE S

All audiences from Apni2017 v : people who see your Pins and people who act on your Pins (30-day aggregate)

Avg. monthly viewers

291,145 . -

Avg. monthly engaged

10,889

Scroll down on the same "Demographics" tab and you will get
thorough details of your audience including their countries,
cities, languages they speak, and gender. Switch to "Interests"
tab and see the common interest or content your audience likes
to share. All this data will help you develop your buyer personas.

You can use a social media scheduling tool like
SocialPilot to efficiently manage your Pinterest
marketing

Socialpilot not only helps you with_Pinterest Scheduling, it also
offers proper management and analytics features. Let's have
some glimpses of how Socialpilot introduce you with all-
inclusive Pinterest Analytics:
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2
Oy Mar 27, 2017 to Apr 27, 2017 1 Month ~

@ Overview

Total Boards Total Pins Total Likes

37 12.5K ¥

Followers Following

22K 3.7K

This is just an overview. Digging a little deeper will take you to a
trip full of daily Pin analysis, engagement metrics, board analysis
and performance analysis. You don't need to go anywhere else.
Try it yourself.
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SOME BEST PRACTICES TO MAKE THE MOST OUT OF YOUR
PINTEREST MARKETING STRATEGY

We all can agree that Pinterest is a great platform for marketers.

With its high-intent audience and spectacular conversion
metrics, Pinterest can be immensely useful for marketing your
brand and growing your business. However, just pinning just
about anything won't work.. In addition to a fool-proof
marketing strategy, you also need to keep some important
aspects in mind that'll help you achieve the kind of results
you're hoping for.

So without further ado, here are some tips and tricks to keep in
mind while marketing your brand on Pinterest.

Have a complete profile

Complete your profile first thing if you haven't done it already.
Describe your business and include relevant keywords that help
you reach your target audience. Have a profile picture, ideally
the same one that you have usd across all other social media
platforms. In addition, create some to get started and pin at
least 9 pins on each board. This will give the board an active
appearance and encourage the audience to explore your board.
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Create Your First 5 Boards

If you haven't started pinning yet, now is the time! Start with
creating your first 5 boards related to the topics that your
audience would love. Add a few pins to each board. For instance,
you can create 5 boards that your audience loves or create 5
boards for things your audience feel difficulty in finding.

Keep the focus on generating engagement

Maybe you don't have a ton of Pinterest followers to start with.
It's okay. Everybody starts with very few of them. The key to
getting more audience is to engage with them! Direct
messaging is an excellent option to go for it. You can reach out
to people who have liked your posts, offer thanks to people who
have repinned your images, set up group conversations to boost
engagement on Pinterest.

www.socialpilot.co
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Analyze your competition and follow them

To be the best at something, you need to see how others are
doing it and learn from their wins and failures. Do some
research and follow your competitors’ accounts. You can
discover what they are actually doing on Pinterest and learn
from their actions. Also, cross-promoting and encouraging each
other on platforms provides you a wider audience!

Join a Community Board

In simpler terms, it's a collaborative board that is owned by a

single person and then adds more creators to post on the board.

You can request to join the board, or if you own a community
board, you can as well invite people to collaborate.

Try researching and joining community boards within your
business sector. This way you will reach a highly targeted
audience that you wouldn’t otherwise have access to. Also, It is
a great place to find relevant content to pin to your boards.

Include Rich Product Pin to Your Site

Rich Pins are Pins that include extra information right on the
pin itself. They allow you to provide more information directly
on a pin, making the pins more user-friendly. Rich pins drive
more traffic to your website. All it takes is some basic knowledge
of embedding, schema.org, and Open Graph.
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Focus on Image Quality

Pinterest is all about visuals. Therefore, the more interesting the
image you post, the more engagement you'll gain on Pinterest.
Again, if you post high quality and attractive images on your
blog posts, people are more likely to pin those as well.

Use Different Images to Link Back to Your Site

Suppose you have an old blog post that you would like to
promote on Pinterest and the original article doesn't have a
pinnable image. You easily fix this by uploading a Pinterest
friendly image. Simply, click on “+" on your Pinterest page and
select “Upload a pin".

Pin Regularly and Consistently

Pinning consistently helps maximize exposure and customer
engagement with your brand. You can take help of social
media scheduling tools to plan and schedule your pins in
advance. Scheduling your pins on Pinterest will ensure regular
posting.

Pinning consistently helps you #MaximizeExposure and
#engagement.

Cross-Promote across platforms

If you have recently started using Pinterest, you should take
advantage of other networks to grow your followers and
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increase social traffic. You can tweet/post about your new pin/board on various social media platforms. This is a great way to announce
your presence on Pinterest to your already existing audience on other platforms.

Don’t Just Pin Your Own Content

You should not pin your own content always. This rule of thumb is important because you want to keep your content fresh and dynamic
to keep your readers reading. Rather than just pinning your own content, pin content related to your business, interesting images,

quotes and mix in your products and articles. Create a different board that covers your targeted customer’s interests. This will also allow
you to feature your best products beside them.

Don't Forget to Add Pin it Button to Your Site

Undoubtedly, Pinterest makes it easy to add a social share button to your website. This makes it easier for users to share your images
and you can also more easily control what images from your site are shared.

Don’'t Use Too Many Hashtags

Most importantly, do not use too many hashtags in your pin description of your profile. Consequently, hashtags on Pinterest do not
work the same as they do on Twitter or Instagram. So, use_hashtags effectively in social media marketing, and most importantly, keep
them relevant.
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On a final note,

Your Pinterest Marketing strategy needs to be backed by
flawless execution. A

Create and Schedule post
From coming up with highly engaging content ideas to way ahead of time
finding the right content and understanding your audience's
behavior, a lot of things need to be in place to create a
strategy that gives you the results you want.

g

Collaborate with
team and clients

Engage with
the social inbox

But, doing all that can quickly get taxing. It can be hard to

. . - SocialPilot
make sure that every little thing is in place.

Facebook Management

What you need is a social media management solution that

lets you create and execute your brilliant social media 2
. . ’ =
strategies with ease. |I O
Gauge Facebook analytics Create Facebook ads for
SocialPilot is designed to help you manage all your social and get reports multiple accounts

media accounts including Pinterest. It helps you find,
schedule, and publish great content with in-depth analytics to
generate better results from your social media strategy.

Give it a try today!

Try SocialPilot for free
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