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Social media is promoted these days as a credible way to boost a business’ marketing, but many companies are not going 
about it the correct way to achieve the desired return on investment (ROI). This has led to numerous large brands like 
General Motors to abandon social media completely and stick with their traditional marketing tactics.

New brands like Nasty Gal and Diamond Candles are showing that social media is a great way to drive new reach, user 
engagement, leads and sales for your brand. Some of them owe their growth almost entirely to the medium, and have 
proved that when done right - social media can produce real results to the bottom line.

The problem is that mature companies are locked into focusing on traditional metrics. They are used to salesmen and 
traditional media buys to promote to their target markets and drive immediate sales. Social media is a longer-term sales 
cycle than traditional sales, but it is proving to be far more effective.

Social Media ROI is not about making an immediate sale. It’s about making potential customers love your brand and your 
products and making your company the clear choice when it comes time to make their purchase decision.

It’s about building relationships and continuously interacting.  If a person is your fan/follower for 3 months, interacting with 
the content, discussing how to use your products in interesting ways, what current customers like about them and their 
unique qualities - they will pick your business over the competition.

In this ebook you will learn how to understand and achieve the following Social Media ROIs:

•	 Reach
•	 User Engagement
•	 Fans and Followers
•	 User-Generated Content
•	 New Email Addresses
•	 Efficient & Effective Advertising
•	 New Sales

introduction
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What is reach?

Reach is the number of unique individuals who have seen content published by a business on a social network. For 
example, if you post a status update on Facebook and 700 people saw this post, you have a reach of 700. This means that 
you were able to deliver the specific update to 700 potential customers.

What is the benefit of reach?

Increasing your reach on social networks is crucial in raising brand awareness and continuously filling the top of your 
sales funnel. Keep your audience interacting with your online presence by running contests on your social channels and 
grabbing user’s attention by sharing enjoyable and  entertaining content that is tailored to their interests. 
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Starbucks is a great example of a company that executes effective social media marketing strategies to build a strong 
fanbase. Starbucks has almost 34 million fans on Facebook and their fanbase grows rapidly thanks to Facebook 
promotions that help increase traffic. Starbucks regularly runs photo and essay contests to entice its fans to get actively 
involved and share content. To enter the latest contest, Starbucks asked all Facebook fans to submit a new name for 
its Blonde Roast in order to win a trip to meet for coffee anywhere in Canada. This is an efficacious way of generating 
audience participation as the fan engagement was overwhelming.

User-generated contests are a great 
tools to raise brand awareness that will 
help reach new customers and lead to a 
meaningful number of sales. A contest 
should always create positive vibes 
toward the promoted brand in order to 
convert fans into buyers.
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What can businesses learn from this?

•	 Define a clear goal to help pick the right type of contest for your business
•	 Set a reasonable time frame
•	 Consider offering an incentive such as a coupon to get more participants
•	 Make e-mail address necessary for entry
•	 Use your own products as giveaways to promote and showcase them
•	 Keep your contest simple to make it easy for participants to enter
•	 Use Wishpond Facebook and Twitter Contest Apps (photo, vote, essay contest etc.)
•	 Promote your contest by utilizing all of your social channels 
•	 Quickly distribute prizes and incentives 
•	 Send a follow-up email to all entrants 

If you are looking to build engagement with a loyal fan base that contributes to the success of your business, you have to 
follow some simple rules to create valuable content. 
Learn from Levi Strauss & Co. how to write a successful blog with quality content that attracts readers.

Levi Strauss & Co. shared some interesting facts and information in its latest blog post “Be a Part of 501® History!“ on the 
occasion of the 140th anniversary of its iconic 501® jeans.
The article mainly focuses on the good quality and the popularity of Levi’s 501® jeans but also mentions how its fans 
contributed to the great success of the brand. To celebrate Levi’s® birthday together with its customers, they invite fans to 
send a photo of their Levi’s® 501® style interpretation. The 501 best pictures will be shared in a digital photo gallery and 
published in a limited edition “Book of 501.”
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Levi Strauss & Co. has found a great way to promote its products and 
create awareness while getting followers involved in order to grow 
relationship with them.The company does a great job at consistently 
creating valuable and relevant content that keeps their audience 
interested.
A well-written blog with compelling content can help increase your 
reputation and attract new customers which will lead to more sales.

What can businesses learn from this?

•	 Maintain a blog that fits your audience’s’ interests and needs
•	 Be consistent in publishing content
•	 Create relevant, informational and compelling content
•	 Provide unique or new insights to become an expert in your field
•	 Use images to add depth to your content and attract more readers
•	 Allow comments to gather feedback from your customers 
•	 Reply to comments to continue a discussion
•	 Always proofread and edit your posts before you share them
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What is the benefit of a fan or follower?

Having a person become a fan/follower opens up a casual 24/7 marketing channel with them. You have the ability to 
literally promote your business to them whenever you want - which was never possible before.

How do you get fans and 
followers?

Building a following on social networks 
takes time but there are numerous ways 
to help you along the way. Social networks 
allow a variety of different contests (photo, 
vote or photo caption contests) run by 
3rd party applications that  you can use to 
generate rapid growth of your fan base. An 
easy way to get a large number of new fans 
and followers is to run a sweepstakes. 

Lindt knows that sweepstakes are a great 
way to boost social media following. 
Therefore, they launched a sweepstakes for 
Valentine’s Day asking their Facebook fans 
to send a personalized e-card to enter the 
contest with a chance to win a gift basket.
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What can businesses learn from this?

•	 Make e-mail addresses necessary for entry
•	 Encourage participation by promoting your sweepstakes via various social networks
•	 Consider using an incentive to attract contestants to participate
•	 Use your own products as prizes
•	 Contact contest winners via email
•	 Familiarize yourself with Facebook’s Policies and Guidelines
•	 Use Wishpond Sweepstakes and Contest Apps

Running contests periodically is just as important as sharing valuable 
and compelling content on a regular basis. Followers will like, share 
and comment on your content if its interesting and entertaining. That 
will help you build a stronger online presence, increase the virality 
of your posts, and create a loyal fan community. In order to get your 
customers involved and attracting new fans,  encourage them to 
share their content on your social network site. 

Little Caesars regularly shares posts with entertaining content 
including funny pictures and status updates on their Facebook page 
to increase customer engagement - and it’s working. Little Caesars 
has almost 1.5 million fans.
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What can businesses learn from this?

•	 Ask your fans to “like” if they agree on a statement
•	 Announce products, sales, event news etc.
•	 Post a variety of content (photos, videos, press releases, status updates, behind-the-scenes content, etc.)
•	 Ask questions to generate debates
•	 Celebrate holidays and relevant moments in history
•	 Keep your posts short to generate more likes (less than 200 characters)
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•	 End posts with a question to address users personally and get them involved
•	 Post on a regular, consistent basis to keep your followers up to date 

Infographic: 
http://blog.getsatisfaction.com/2011/06/29/what-makes-people-follow-brands/?view=socialstudies

A very effective tool to promote your website are web widgets, such as Facebook “Like” buttons that are placed on your 
website. When a fan clicks on “Like”, this action will be reported back to Facebook. When a Facebook user clicks “like,” 
it is shared on their friend’s News Feed and on the user’s profile. You may attract new fans and more loyal readers as it is 
a personal recommendation rather than a result from a web search. To get your social buttons installed on your website, 
contact Wishpond and get your free 30-day trial. 

Nike lists all its Facebook and Twitter accounts that can be liked individually from their website.
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Twitter is a very useful social platform to foster relationships and exchange information. Businesses and thought leaders 
make use of Twitter to share their messages and influence their industry and target markets. In order to build relationships 
with customers and prospects, you need to communicate and interact personally with your audience via Twitter. This will 
help expand your company’s network, establish relationships and attract new customers.

The open nature of Twitter provides many opportunities. First of all, you might learn something from a Twitter discussion. 
People have a lot of information and differing points of view and by joining or following a conversation on Twitter, you may 
learn information about your industry that you did not previously know. In addition, Twitter gives you an opportunity to 
position yourself as an influencer and a trusted source.

 By Tweeting interesting, intelligent and informative content and by responding and asking questions, you can prove to 
your audience that you are a reputable source and will gain a few followers along the way. This will build your reputation 
online and offline. You’ll also gain valuable contacts in your field. The people you have conversations with may begin to feel 
comfortable with you and trust your expertise, which will make them more willing to work with you in the future. This is the 
true “networking” portion of the term “social networking.” 

There is a great value in participating in discussions on Twitter. While doing so can seem overwhelming, complicated and 
time-consuming at first, you will eventually feel more comfortable with doing so and you’ll gain a lot of value from your 
efforts.

Richard Branson, the founder and chairman of Virgin Group interacts and connects with his Twitter followers regularly. A 
good way to make your followers share their thoughts is to ask a question that is directly addressed to your audience and 
focuses on them. Richard Branson started his Twitter conversation with the question “What have you done to make the 
world better today?” and called his followers to action by tweeting “-Think about it”.
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Wishpond has a strong connection to its customer and knows how to 
use Twitter to build an even stronger relationship. Sending tweets that 
show great interest in what your followers do will flatter them and help 
you grow a bond.

What can businesses learn from this?

•	 Create engaging questions for discussion
•	 Find the right balance between listening, sharing your own 

information and relevant content
•	 Share your knowledge to help your followers
•	 Understand how to participate and influence the conversation
•	 Recognize people’s comments by retweeting or replying to them 
•	 Act as a liaison to the public for your company

http://blog.kissmetrics.com/increase-fans-and-followers/
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What is user-generated content (UGC)?

User-generated content is the production of content by the general public rather than by paid professionals and experts in 
the field. Also called “peer production,” and mostly available on the web via blogs and wikis, user-generated content refers 
to material such as the daily news, encyclopedias and other references, movie and product reviews as well as articles 
on any subject, all of which have been traditionally written by editors, journalists and academics. It is one of the hallmark 
features that distinguishes Web 2.0.

For businesses in particular, this means any written, video, audio or picture content that persons not associated with your 
businesses create that includes your products, brand or business. Most user-generated content is a sort of “tribute” to the 
brand and what it means to the persons who created it.

What is the benefit of user-generated content?

User-generated content (UGC) is easy to set up and highly cost-effective. You can enable your online visitors to enhance 
your marketing by increasing the interactivity of your site. User-generated content can provide a trustworthy and personal 
source of information. Allowing users to share their opinion on your site can enrich their online experience and make it 
more interesting for visitors to browse your site. Keeping new content continually appearing on your site can also help you 
increase your rankings in search engines.

There are numerous ways to encourage fans to share content and help you build a strong online presence. One one of 
the most effective ways to do so, is to launch contests. Contests that require user-generated content tend to deepen the 
connection and result in consumers becoming more emotionally invested in the brand.
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Types of UGC-contests

•	 Essay Contest (Beginner)
•	 Photo Contest (Intermediate)
•	 Pinterest Contest (Advanced)
•	 Video Contest (Advanced)

Photo Contest

Photo Contests are an easy way to entice users to upload a 
photo and have the community vote on their favorite to win. 
With the popularity of camera phones these days, taking 
a photo is easy for most users to do. To maximize entries, 
choose a photo theme that is easy for most users to get a 
photo of, yet is still related to your product/service.

Also - photos are the best type of content to share on social 
networks, as they are eye-catching and easy to digest. This is 
the most recommended type of contest that requires UGC.
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Essay Contest

An Essay Contest is a great way to get entrants to submit their thoughts, feedback and stories for a chance to win. Jeep 
asked its Facebook followers to share their Jeep Driver’s Seat Story to win a $100 gift certificate. The community can then 
vote on their favorite to win.
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Pinterest Contest

LUSH Cosmetics uses Pinterest Contests to get users share valuable content by prompting them create boards on Pinterest 
that contain pictures of the brand’s products and submit the URL of the page to enter. The contestants have the chance to 
win 6 months worth of hair care products. This is a great contest option, as it gives your brand reach on both Facebook and 
Pinterest.
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Video Contest

Entice users to create a video and submit it to win a prize. This is bit harder to do than
simply taking a photo, but it has the potential to give you great user content for your brand. Just like in Photo Contest, the 
community votes on their favorite to win.
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Organic UGC

This tends to only work for businesses with a large fan base, such as Coca Cola. This is because they have already 
established a large, dedicated fan-base. These types of contest options should be considered only by businesses with 
immensely engaged fans.
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What is User Engagement?

User engagement is any interaction a brand has with users outside of 
the traditional shopping experience. This occurs two ways:

•	 Users interacting with content produced by a brand
•	 Users creating content that incorporates a brand
•	 Users asking a brand questions (on social networks) 

Why do Brands need User Engagement? What 
does it do to benefit my business?

The more engaged your users are with your website, the more 
influence you are likely to have. Genuine engagement can result to 
more leads and increase your sales. Effective and successful websites 
are not just visited, but they are engaged with.

How Do Brands Create User Engagement?

If you want users to interact with your business consistently, you need 
to make sure you have a solid content strategy that can keep the 
traffic returning to your site.This is achieved over time by being active 
and post fresh content continuously. Using videos and images on your 
site is important to balance your written content. 
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Visuals are often more popular because they can easily be absorbed. For an effective social media engagement, you need 
to provide your users with content that is relevant and personal. Your fans will respond better when they are given specifics 
as to what to respond to, so call your fans to action when you want them to comment on a post or like a statement.

Contests are a great way to engage your social media audience, gain a meaningful number of new customers and 
raise awareness for your brand. Most contests are easy for participants to enter and therefore attract a large number of 
contestants.

Contests create a positive consumer association with your brand by offering tangible rewards for participation. Actively 
involving consumers in the campaign creates a unique way to inform them of new products and make them advocates for 
your brand.
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How to Drive Engagement with your Products on your Website

•	 Run contests on Facebook that require users to pin items from your site
•	 Do scavenger hunts that require users to find certain items (or easter eggs) on your site to drive product views
•	 Add Social Plugins to your website
•	 Provide a comments section after each article
•	 Prompt readers to engage in your comment section by asking a question at the end of your blog posts

Brands That Are Creating Great Engagement with their Users:

a) Show users new ways to use your products and give them reasons to purchase your products

b) Get customers sharing, liking, commenting on and recommending your brand, products and services to their friends 
and followers
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Using social you can build email addresses that are far more targeted based on social data to create highly targeted 
segments.

How do you get targeted email addresses? 
 
It is important to send emails that are relevant to your lead’s interests in order to make your content more personalized and 
your emails more likely to be opened. Your biggest source of email addresses is usually website visitors and a common way 
to get their email addresses is through sign-up forms. Another effective way to get new email addresses is to run contests 
that require a valid email address from the participant before entering. 

Users who visit Guess’ website have to 
decide whether they want to submit their 
email address or not before they can access 
the actual website. The signup form does 
not only ask for the user’s name and email 
address but also for the gender and postal 
code to get as much information as possible 
about its potential customer. 
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The App Company is  running a Sweepstakes to 
get more brand awareness and collect new email 
addresses at the same time. In order to enter the 
contest participants have to submit their email 
address. 

What is the benefit of pulling email 
addresses using Facebook?

Using Facebook’s Open Graph you can pull user’s 
personal data with their email address simultaneously 
to give you a detailed profile of each user. 

Once you segment users by different data points you 
can send highly targeted email campaigns to drive 
higher open rates, click-through rates and sales.

Contact Wishpond to launch your Targeted Email 
Campaign and start your 14-day free trial. 
 
Examples

•	 Segmenting based on Gender
•	 Segmenting based on Age
•	 Segmenting based on Interests (especially if you 

sell a wide-variety of consumer products).
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What allows for hyper-targeted advertising via Facebook?

Facebook is one of the most popular websites on the Internet and that means plenty of exposure for your ads. Facebook 
users visit the website to consume and create information which improves ad visibility and results in better chances for 
your ads to have a positive effect on a large audience. Facebook Ads allow you to target users better than any form of 
advertising ever. You can target based on age, gender, interests, location and even relationship status. It’s also completely 
trackable.

Facebook Ads open the full power of Facebook’s Open Graph to marketers. The Open Graph is Facebook’s database of all 
of it’s users’ demographic, psychological and behavioural information. Facebook Ads allow you to target ads to groups by 
15 different data points:

•	 Location (Country, State, City and Zipcode)
•	 Age
•	 Gender
•	 Precise Interests: These are pulled from users Facebook profile activities, interests, job titles, education, pages they 

have liked and groups they belong to.
•	 Broad Categories: These are pre-organized audiences that Facebook creates by examining basically anything a 

Facebook user does, clicks on, or writes anywhere on Facebook.
•	 Connections: Users who like specific Facebook Pages.
•	 Friends of Connections: Users whose friends like specific Facebook Pages.
•	 Interested In: This allows a business to target Facebook users according to the gender they are interested in for a 

friendship, dating, a relationship or networking.
•	 Relationship Status: This allows a business to target Facebook users that are married, single, engaged, or in a 

relationship.
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•	 Languages: This targeting option is best used when targeting an audience that speaks a language that is different from 
most of the people in the targeted geography.

•	 Education: This option enables the targeting of Facebook users that are in high school, college, or a college graduate. 
Businesses can also target Facebook users that went to a specific school, study a specific topic, or for current college 
students, their expected graduation date.

•	 Workplaces: Targeting Facebook users by where they work can be useful in various B2B, job search, and industry 
specific scenarios.

The best kinds of Facebook Ads promote content that targeted buyers are interested in at all times, such as free recipes, 
free guides to boosting a business’ marketing, etc., that are related to your products. These will drive clicks to your site or 
Facebook Page and allow you to add new leads into your sales funnel and nurture them into becoming customers.

Facebook Ad campaigns can be quite cost-effective. You set the amount you wish to pay based on cost per thousand 
impressions or cost per click, whichever you decide. The minimum amount per day is only a dollar. You have complete 
control over your advertising budget - and ad campaigns. You decide when to start, pause, or delete Ads entirely using 
Facebook’s Ad Manager. Since Facebook Ads can be inexpensive, it‘s easy to test market campaigns without spending 
enormously.
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What is the benefit of using hyper-targeted social advertising?

Hyper-targeted social advertising allows you to design a target group according to various criteria and choose the people 
you want to advertise to, especially those who have strong preferences for your services or products. If you want to reach a 
broad demographic with your ad, you can tailor your ad to each segment of it. If you have a smaller target market, you can 
really focus your efforts in on that particular segment of users. High-targeted advertising leads to higher profits by reducing 
inefficient advertising to consumers whose preferences do not match your product’s attributes.

What can businesses learn from this?

•	 Create specific target groups
•	 Use images that illustrate the ads offer
•	 Avoid logo-only images 
•	 Use your company’s name in the ad title
•	 Create different target groups for different interests and needs 
•	 Include a call-to-action that encourages users to click on your ad 
•	 Create multiple versions of your ad and test them to see which ad gets the best response
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Although many businesses have not figured out how to generate revenue in social media, it doesn’t mean it’s not doable. 

The problem is that a lot of reputable businesses try to take a traditional approach to it - by promoting and selling their 
products - where you need to take a much more gentle approach. 

A September 2012 study on the different internet users were planning on using social media for revealed that the majority 
of them were looking for a deal and/or researching gift ideas.

The way to sell via social media is through incentives that make people share.
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These methods include:

•	 Offers
•	 Group Deals
•	 Ideas on how to use your products
•	 How your products solve a problem your users have
•	 Get users to submit product reviews and recommend how to use your products

 Group Offers 

Using offers with social media is a very 
efficient tool to bring in new business 
and connect with a large audience. 
When consumers receive coupons from 
their friends via social media, they’re 
more likely to redeem them than if they 
come from a brand or retailer. 

These deals normally require offering a 
minimum discount of 40% off a regularly-
priced item in order to make them 
attractive enough for users to opt-in.
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Ideas on how to use your products

Kirkland’s is a home decor retail chain that found a good way to 
showcase products on Facebook by sharing pictures of different 
ways of how to accessorize their products.

How your products solve a 
problem your users have

Bowflex uses Facebook to show photos 
and videos of its exercise machines to 
demonstrate how they work and how 
they can help customers to achieve their 
goal of losing weight. 
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Get users to submit product reviews and recommend how to use your products

Customer reviews provide valuable feedback that can influence purchasing decision and promote your products in a 
positive and efficient way. 
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How to drive users to your website with an incentive to buy at that moment

Present products/services in interesting ways to get users thinking about how they can incorporate them into their lives, or 
use them in specific instances where they can solve a problem.

Social media can be used effectively to drive sales and new leads.
In order to achieve your goals - your business will need to promote unique, relevant content, run contests, create an 
identity in your industry to foster a good relationship with your customers. 

The key factor to get people buying is to build trust. Encourage UGC to get your community engaged and grow your fan 
base. Having significant reach is crucial to build a strong online presence that will influence followers and turn them into 
customers.
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